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NEW PRODUCTS 
AfriSam has announced the introd 
of a new Eco Readymix concrete to the 
construction industry 

Construction materials group AfriSam 
has announced the introduction of a 
range of environmentally responsible 

concrete products. 
These Eco Readymix products are appli­

cation­branded, fit­for­purposc ready­mix 
concretes, specific to the needs of various 
construction requirements, including foun­
dations, surface beds, suspended slabs. 
columns and retaining walls. 

The range of products follows the launch 
earlier this year of AfriSam's Eco Building 
Cement, which has proved popular and is 

enjoying increased levels of sales. 
Although the carbon footprint of each 

product in the range varies according to its 
composition and strength requirment. on 
average, the products have a carbon dioxide 
(COj) footprint of about half the world 
average. These CO; figures are based on 
the world average for cement, calculated in 
accordance with the cement CO; protocol 
developed by the World Resources Institute 
and the World Business Council for 
Sustainable Development. 

"These off­the­shelf products can be 

ordered according to the strength require­
ment for specific applications. One of the 
most important aspects is that perform­
ance is not compromised even though we are 
able to achieve this extremely low­carbon 
footprint for the products. We are also able 
to produce ullrahigh­performancc Eco con­
cretes with compressive strengths of between 
70 MPa and 120 MPa," says Afrisam cement 
product manager Mike McDonald 

Another aspect is that consumers have 
become accustomed to paying more for 
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environment-friendly producls. AfriSam's 
marketing manager. Victor Buugucnon. states: 
"We have made a conscious effort to ensure 
that our ecofriendly products are competi­
tively priced. Not only arc wc operating in a 
price-sensitive environment, particularly in 
the construction industry, but we would also 
consider it irresponsible to extract a premium 
simply because the products arc greener than 
any other on the market." 

McDonald has noticed that some compa­
nies haw- adopted a 'green-wash' approach. 
in which, they claim their producls arc envi­
ronment-fr iendly wi thout providing the 
necessary substantiation. "Even though 
extensive research and development has 
gone into the product, we still believe it is 
our responsibility to offer a product that per­
forms to specifications, offers a measurable 
environmentally responsible solution and is 
priced competitively," says McDonald. 

The new Eco Rcadymix is a natural pro­
gression for Afr iSam and is part o f a well-
orchestrated initiative that started in 1994. 
AfriSam reports it was the first cement pro­
ducer to develop an environmental policy. 
which commits it to sustainable development 
and ensures that it complies with international 
best practise. 

The company also views the reduction of 
its carbon footprint as a crit ically impor­
tant environmental target and is the industry 
leader in emission cont ro l and energy 
efficiency. 

'"As far back as 2000. AfriSam implemented 
its green cement project. A t that point. 
wc started producing composite cements 

There is no such th*ng as bad weothtr -
, only inappropriate clothing. " ) 

CARBON DIOXIDE STICKER 
All AfriSam cemenls have the 'Reducing our Carbon Footprint' stamp o( approval 

and effectively using less carbon-intensive 
materials. Being involved in green building 
initiatives necessitates significant invest­
ments but. far more importantly, it requires a 
consistent commitment and cannot be a 
reactive response to the market , " says 
Bouguenon. 

A f r i S a m has invested in excess o f 
Rl-bi l l ion since 2004 to incorporate in its 
operations such initiatives as reducing the 
use of nonrenewable resources like coal, re­
ducing dust emissions, improving energy 
efficiencies and commisioning advanced 
blending plants to increase the use of mineral 
components. 

Bouguenon tel ls Engineering News: 
"Architects are central to the sustainable 
building design process. For this reason. 
A f r iSam has set up two green bu i ld ing 

initiatives. Wc have established the South 
Afr ican Institute of Architects award for 
sustainable architecture. This award pro­
gramme recognises outstanding achieve­
ments in design that incorporates social 
development, economic, cultural as well 
as ecological sustainability aspects." 

The second initiative is the Construction 
World's Best Projects Awards. This yearly 
awards programme recognises excellence 
in sustainable construction. 

McDonald is opt imist ic about fu ture 
trends: "We predict that there w i l l be an 
upsurge in the demand for green building 
and environmental ly responsible devel­
opers. Clients are becoming increasingly 
aware that they can influence the direction 
of future development" 
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